
Welcome to the Line of Kings, the world's longest running visitor 

attraction.  For over 300 years visitors to the Tower of London have 

marveled at displays featuring arms and royal armour, life-sized wooden 

horses and figures of kings. 

 

After the restoration of the monarchy in 1660, this exhibition - like the 

Crown Jewels - was used to promote the king’s right to rule. The display 

has been re-arranged and dispersed over the centuries, so we are proud 

to bring its exhibits back together again, to show it off in all its glory.    

 

Highlights of the exhibition include wooden horses, many nearly 325 

years old, also unique wooden heads and hands that once depicted 

monarchs throughout history. They are individually carved to show the 

likenesses of historic kings.  

The magnificent armours of King Henry VIII have pride of place, 

alongside the armours of King Charles I and King James II. There are also 

many other superb armours once worn by nobles and pikemen. The 

exhibition also includes curiosities like the armours of the ‘Giant’, the 

‘Dwarf’ and the gift from the ‘Great Mogul’ – though these aren’t always 

what they seem. They inspired many tall tales. 

 

Visitors to the Line of Kings today are following in the footsteps of 350 

years of VIP guests and visitors from all over the world.  

 Line of Kings is the world’s longest running visitor attraction. 

It was created in the mid-17th century by turning old arms and armour into 

a striking display that visitors would pay to see 

 

 Line of Kings showcases armours worn by some of England’s most 

famous kings – such as Henry VIII and Charles I. These armours are still on 

show at the Tower today and remain some of Royal Armouries’ greatest 

national treasures. 

 

 The Royal armours were worn and displayed by specially-created 

figures – complete with carved and painted faces, to resemble famous 

monarchs. Many of these portrait heads - such as Edward III and Henry V - 

were made between 1685 and 1690 and have survived at the Tower. 

 

 As part of the drive to impress visitors, life-sized wooden war-horses 

were commissioned from some of the finest carvers of their age (including 



Grinling Gibbons). The kings on horseback in the Line were presented as 

though they were about to ride into battle. 

 

 From the late-17th century until the 1820s, the Line was not primarily 

regarded as a museum of historic artefacts – but as a propaganda tool. It 

was an exhibition of “good kings”, kept topical by the addition of William III, 

George I and George II following their deaths. If the organisers lacked 

appropriate armour for an important monarch - such as William the 

Conqueror - they simply allocated him one from the stores, regardless of its 

actual date. 

 

 From its early days, the Tower’s Horse Armoury attracted visitors from 

home and abroad. By 1693, the display was mentioned as one of the sights 

to see in a London guidebook for French and German tourists. By the mid-

18th century the Line’s visitors included travellers from Asia and America. 

 

 As the Tower remained a military depot through much of the period 

of Line of Kings, visitors were not allowed to wander at their own pace but 

had to take a guided tour with a Warder, who would entertain them with 

stories that often owed as much to fiction as to fact. 

 

 In the 1820s, critics claimed the display was a historical fiction, which 

some visitors now believed to be factually correct. Arms and armour expert 

and collector Dr Samuel Rush Meyrick re-displayed the objects in 1826-7. 

‘William the Conqueror’ and the figures of several medieval monarchs 

were removed in favour of more accurate displays featuring mainly Tudor 

and Stuart kings and noblemen. 

 

 Visitors have often responded to seeing Line of Kings, usually 

positively but occasionally with some misgivings. In the early days they 

would capture these thoughts in diaries or letters; in more recent time they 

might send a picture postcard. Visitors today are encouraged to record 

their impressions of the Line by commenting on a social media site or 

sharing their favourite images online. 

 


